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Four in Five Regard Internet Access as a Fundamental Right: Global Poll

Four in five adults (79%) regard internet access as their fundamental right, according to a
new global poll conducted across 26 countries for BBC World Service.

The poll of more than 27,000 adults conducted by GlobeScan found that 87 per cent of
those who used the internet felt that int
p e o p Mare tiHan seven in ten (71%) non-internet users also felt that they should have the
right to access the web.

Countries where very high proportions regarded internet access as their fundamental right
included South Korea (96%), Mexico (94%), and China (87%).

Most web users are very positive about the changes the internet has brought to their lives,
with strong support for the information available, the greater freedom it brings and social
networking. However there was caution about expressing opinions online and fraud.

Nearly four in five (78%) said they felt it had brought them greater freedom, nine in ten
(90%) said they thought it was a good place to learn, and just over half (51%) said they now
enjoyed spending their spare time on social networking sites like Facebook or MySpace.

Despite this enthusiasm there is also concern, with many web users cautious about
speaking their minds online. The poll found that they were evenly split between those who
felt that “the internet is a safe place t
feel this (49%).

Japan was among the countries where most web users did not feel they could express their
opinions safely online (65%), alongside South Korea (70%), France (69%), Germany (72%),
and China (55%). In contrast, most Indians (70%), Ghanaians (74%), and Kenyans (73%)
felt they could express their opinions safely.

The poll also showed that most internet users feel that the internet should not be regulated
by government s. More than half (53%) of i
neverberegul at ed by any | evel oHfinclgdiog/laage majozities in a n
South Korea (83%), Nigeria (77%), and Mexico (72%). Forty-four per cent admitted that they
did not think they could cope without the internet. Many more felt this way in Japan (84%),
Mexico (81%), and Russia (71%), while fewer felt they could not cope without the internet in
Pakistan (19%), the Philippines (21%), Turkey (27%), Brazil, and India (both 29%).

Asked what aspect of the internet they most valued, people most commonly identified the
ability to find information of all sorts (47%), with its next most popular aspect being the ability
to interact and communicate with people (
entertainment (12%), as a tool to locate, research, and buy products and services (5%), and
as a forum for creativity and sharing of content (3%) were less commonly mentioned as its
most valuable aspect.
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The poll also found that fraud was the aspect of the internet that caused people most
concern, with 32 per cent saying it was what worried them most. Fraud emerged as a
greater public concern than violent and explicit content, which was mentioned by 27 per
cent, and threats to privacy, which were the major concern of one in five people (20%).

As BBC World Service reported last month, the poll also reveals that around one in three
internet users across the countries polled regard the web as a good place to find a boyfriend
or girlfriend.

The poll was commissioned for SuperPower i bbc.com/superpower - a major
seasont hr oughout March on the BBC6s internat
BBC World News and BBC.com, exploring the extraordinary power of the internet.
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The results are drawn from a survey of 27,973 adult citizens across 26 countries, including
14,306 internet users, conducted for BBC World Service by the international polling firm
GlobeScan. GlobeScan coordinated fieldwork, involving telephone and in-person interviews,
between 30 November 2009 and 7 February 2010.

Gl obeScan Chairman Doug Miller commented:
people around the world see access to the internet as their fundamental right. They think the
web is a force forgood,andmostd on’t want governments to
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Note: In Brazil, Chile, Central America (Costa Rica, El Salvador, Guatemala, Honduras, Nicaragua, and
Panama), China, Egypt, Mexico, the Philippines, Thailand, and Turkey urban samples were used. Please see
Methodology for further details.

For detailed results, including country-by-country data for all key questions, please visit
[insert exact url] as well as the GlobeScan Insights blog at
http://globescaninsights.blogspot.com.



http://www.globescan.com/news_archives/bbc2010_valentines_poll/
http://globescaninsights.blogspot.com/

For media interviews with the participating pollsters, please contact:
Sam Mountford, Research Director

GlobeScan Incorporated, London

+44 20 7253 1447 (Mobile: +44 78 5413 2625)
Sam.Mountford@GlobeScan.com

Oliver Martin, Director, Global Development
GlobeScan Incorporated, Toronto

+1 416 969 3073 (Mobile: +1 416 721 3544)
Oliver.Martin@GlobeScan.com

GlobeScan Incorporated is an international opinion research consultancy. We provide
global organisations with evidence-based insight to help them set strategy and shape their
communications. Companies, multilateral institutions, governments, and NGOs trust
GlobeScan for our unigue expertise across reputation management, sustainability, and
stakeholder relations. GlobeScan conducts research in over 90 countries, is ISO 9001-2008
guality certified, and is a signatory to the UN Global Compact.

Established in 1987, GlobeScan is an independent, management-owned company with
offices in Toronto, London, San Francisco, and Washington DC. www.GlobeScan.com

BBC World Service is an international multimedia broadcaster delivering 32 language and
regional services. It uses multiple platforms to reach its weekly audience of 188 million
globally, including shortwave, AM, FM, digital satellite, and cable channels. It has around
2,000 partner radio stations which take BBC content, and numerous partnerships supplying
content to mobile phones and other wireless handheld devices. Its news sites include audio
and video content and offer opportunities to join the global debate. For more information,
visit bbcworldservice.com. To f i nd out mor e a blanguage offerangs Arigl
subscribe to a free e-newsletter, visit bbcworldservice.com/schedules.
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Key Findings
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Country by Country Results

Americas

Brazil

Brazilian web users agree overwhelmingly (91%) that internet access should be a
fundamental right. They are also among those most likely to say that the internet is a good
place to learn (96%). Nonetheless, most do not consider the internet to be essential to their
lives, as 71 per cent say that they could cope without it (compared to 55% worldwide). While
they are among the most cautious about expressing their opinions on the internet (56%
disagree that the internet is a safe place to express their opinions, compared to 49%
worldwide), Brazilians are among the populations most enthusiastic about spending time on
social networks (60% enjoy spending time on them, compared to 51% worldwide). Their
greatest concern about the internet is its violent and explicit content (36%), as well as fraud
(35%).

Canada

Canadians are relatively supportive of regulation of the internet, with 51 per cent disagreeing
that the internet should never be regulated, compared to 43 per cent worldwide. This may be
driven by fears of fraud, as Canadianso0 <c
and privacy issues. They are relatively unconcerned about explicit content (14% say this is
the issue they are most concerned about, compared to 27% worldwide). Canadians tend to
derive value from the internet in learning and communicating: 61 per cent strongly agree that
the internet is a good place to learn (56% worldwide), and communication is the most valued
aspect of the internet to 39 per cent of Canadians compared to 32 per cent elsewhere.

Central America

Like respondents in most participating countries, internet users in Central America consider
finding information and communicating to be the most valued aspects of the internet.
However, they are also significantly more likely to see it as a source of entertainment: 24 per
cent say they most value the internet for entertainment, compared to 12 per cent worldwide.
Much of this entertainment seems to derive from social networking, with 67 per cent of
respondents saying they enjoy social networks, compared to 51 per cent overall. Over nine
in ten (91%) Central Americans think access to the internet should be a fundamental right,
while their main concerns about the internet are fraud and violent or explicit content (38%
and 33%, respectively).

Chile

More than respondents in most countries, Chileans tend to see the internet as a place to
communicate, socialise, and meet peopled sometimes with potential for romance. Thirty-six
per cent of them agree that the internet is a good place to meet a boyfriend or a girlfriend,
compared to 30 per cent overall. Chileans value the internet most for helping them
communicat e (43%), while in most countries th
information. Much of this communication may be happening over Facebook, MySpace, and
other similar websites, as 69 per cent of Chilean internet users say that they enjoy spending
their free time on social networks (compared to 51% worldwide).

Mexico

Internet users in Mexico may be among the most dedicated in the world: only 14 per cent
say that they would be able to cope without it. Ninety-four per cent say that internet access
should be a fundamental right of all people, while 78% say it gives them greater freedom, as
opposed to 78% worldwide. They are also strongly against government oversight of the
internet, with 72 per cent agreeing that no government anywhere should regulate the
internet. Mexicans value entertainment on the internet more highly than respondents in any
other country with the exception of Kenya, with 29 per cent saying it is the aspect they most
value compared to 12 per cent overall.
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USA

Americans, like respondents in most countries surveyed, say that the most valuable use for
the internet is finding information. However, they are more likely than most to say that the
internet has given them greater freedom (85% compared to 78% worldwide). They are
among the most likely to feel able to express this freedom in their speech, with 55 per cent
(compared to 48 per cent worldwide) agreeing that the internet is a safe place to express
their opinions. Despite the immense success and popularity of many American dating
websites, Americans are among the least likely to agree that the internet is a good place to
meet a boyfriend or a girlfriend: 21 per cent say this, compared to 30 per cent worldwide. As
in Canada, the aspects of the internet causing most concern to Americans are fraud and
loss of privacy.

Europe

France

Internet users in France are more doubtful that the internet has enhanced their freedom than
in other European nations surveyed, with 34 per cent disagreeing that this is the case.
Similarly, less than a third (28%) feel that the internet is a safe place to express their
opinions, while 69 per cent disagreed a higher percentage than anywhere apart than
Germany and South Korea. Almost a third (32%) say they enjoy spending time on social
networking websites, andd like most other European web usersd a slight majority (52%)
support some form of government regulation. The belief that access to the internet should be
a fundamental right is very widely held in France, by 77 per cent, while just one in five (21%)
disagrees. A third of French internet users believe that violent and explicit content is the
issue of most concern, while another third say that fraud concerns them most (32%).

Germany

Six in ten German internet users say that finding information is the most valuable aspect of
the internet, while roughly a quarter of them (24%) value it most for communication
purposes. As in almost all countries surveyed, internet users in Germany clearly feel that the
internet has enhanced their freedom, with 72 per cent agreeing this has occurred, while just
over a quarter (27%) disagree. Likewise, more than three-quarters (78%) believe that
internet access should be a fundamental right. On the other hand, there are more concerns
about expressing opinions on the internet in Germany than anywhere else surveyed, with 72
per cent disagreeing that it is a safe place to do so. Germans are also the least frequent
users of social networking sites like Facebook or MySpace, with only 18 per cent saying they
enjoy spending time on these sites.

Portugal

The Portuguese are, along with the Turks, the most adamant of European internet users that
the internet should be a fundamental right, with 87 per cent agreeing with this statement.
They are also among the most likely to feel that internet use has given them greater
freedom, with 84 per cent agreeing, compared to just 15 per cent who disagree.
Nevertheless, most (55%) still agree that they could cope without the internet. Internet users
in Portugal are divided over whether it is safe to express opinions on the internet, with 43 per
cent believing that it is, and a slim majority (53%) saying that it is not. The Portuguese are
among the least common users of social networking sites, with just 30 per cent saying that
they enjoy spending time on sites such as Facebook or MySpace. The most worrying aspect
of the internet for Portuguese internet users is fraud (47%), followed by threats to privacy
(22%).

Russia

Russian respondents appear to be the most internet-dependent in Europe, with 71 per cent
disagreeing that they could live without the internetd a proportion which is higher only in
Japan and Mexico. A majority feels that the internet is a safe place to express their opinions
(55%), although they are slightly less likely than average to feel that it has enhanced their
freedom (72%, compared to 78% worldwide). Russian web users also say they enjoy using
social networking websites more than any other European respondents except the Turkish
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(66%, compared to the 26-country average of 51%). A slim majority (52%) feels that the
internet should not be subject to any form of government regulation. Seventy per cent feel
that access should be a fundamental right, although this figure is below the 26-country
average of 79 per cent, and is the lowest in Europe. As in the other countries surveyed, the
biggest concerns that Russian internet users have are fraud (35%), followed by violent and
explicit content (29%).

Spain

Spanish internet users in particular appreciate the internet for information sourcing, with two-
thirds saying that this is what they value most about it. The next most-valued aspect is
communication (22%). Apart from Pakistanis, Filipinos, and Brazilians, respondents in Spain
are the most confident that they could live without the internet, with 70 per cent agreeing
with this statement. However, they are less likely to say that the internet has given them
more freedom, as 30 per cent disagree with this statement, compared to the 26-country
average of 21 per cent. Only in France, Turkey, and Pakistan is this figure higher. As in
Portugal, in Spain social networking sites appear to be less popular than in most countries
surveyed, with just 29 per cent saying they enjoy using websites such as MySpace or
Facebook. Spanish internet users are also divided about regulation, with 47 per cent
agreeing that the internet should never be subject to any level of government regulation,
whereas 51 per cent disagree with this statement.

Turkey

Turkish web users are the most likely to say that staying connected with others is what they
most value about the internet (50%). Along with Russian users, they are more likely than
average to say they enjoy spending time on social networking sites like Facebook or
MySpace (69%). More than respondents in other European countries surveyedd with the
exception of Portugald they believe that internet access is a fundamental right (91%).
However they are less likely than others in Europe to say that the internet has increased
their freedom (55%).

Turkish internet users are divided when it comes to expressing their opinions online: 46 per
cent say they feel safe in doing so, but 50 per cent disagree. Turkish respondents are the
only ones in the European region to consider loss of privacy the most worrisome threat
posed by the internet (mentioned by 31%).

United Kingdom

British internet users are second only to those in Japan in feeling that the internet has
increased their freedom, with 87 per cent agreeing that this is the case and only 11 per cent
disagreeing. They are also more enthusiastic users of social networking sites than their
Western European neighbours in the sampled more than two in five (42%) agree that they
enjoy spending their time on sites like Facebook or MySpace. However, in common with
other Western Europeans, they are inclined to feel that there is a case to be made for some
government regulation of the internetd 55 per cent of Britons disagree that the internet
should never be regulated by government, compared to 43 per cent who agree. They are
also slightly less likely than the 26-country average to feel that internet access should be a
fundamental right (75%).

Africa and the Middle East

Ghana

Fraud is the main concern relating to the internet worldwide, and the internet users in Ghana
are the most likely among all surveyed to say this is their greatest worry (59%). Like
respondents in Egypt, Turkey, the Philippines, Indonesia, and Chile, web users in Ghana are
more likely than average to say that communication and interaction with people is the aspect
of the internet they most value (41%). Ghanaian web users are enthusiastic participants in
social networking sites: 78 per cent say they enjoy using websites such as Facebook or
MySpace. They are more likely than average to say they feel safe expressing opinions
online (74%). On these two questions, they are similar to users in the other African and
Middle Eastern countries surveyed. Ghanaian web users are more accepting than average
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of the idea of using the internet to make romantic connections (48%). However, their level of
dependence on the internet is below average: 62 per cent agree they can cope without it. In
this they resemble respondents in other countries in the Africa/Middle-East region, with the
exception of Egypt.

Egypt

Egyptians are most concerned about violent and explicit content on the internet (47%), and
are second only to the Filipino public in the strength of this concern. Kenyans are the only
others in the Africa/Middle East region who cite this as their greatest internet-related worry.
Like most other internet users in this region, Egyptians tend to feel safe expressing their
opinions online (73%), and to enjoy using social networking sites (76%). Web users in Egypt
are more likely than average to value the internet as a means of staying connected with
others: 45 per cent say that communication and interaction with people is the aspect they
most value about the internet. Egyptian users are more likely than others in the Africa/Middle
East region to indicate a dependence on the internet, with more than half (55%) saying they
could not cope without it.

Kenya

Kenyan internet users are the most likely to appreciate getting access to music and film via
the internet: 30 per cent cite this as the aspect they value most about the internet. This is a
larger proportion than in any other country surveyed. Web users in Kenya are also much
more likely than average to agree that they enjoy spending time on networking sites like
Facebook or MySpace (86%). Along with users in other Africa/Middle East countries, those
in Kenya are much more likely than average to say they feel safe expressing opinions online
(73%). Kenyan web users are also the most likely, after those in Pakistan, to disagree with
the opinion that internet access is a fundamental right (27%).

Nigeria

Nigerian web users are the most enthusiastic users of social networking sites, with 92 per
cent agreeing that they enjoy spending time on such sites as Facebook or MySpace. They
are also the most likely group to agree that the internet is a good place to find a romantic
partner (62%), and to say they feel safe expressing opinions online (85%). A much larger
than average proportion of Nigerian users (smaller only than that among South Koreans)
agrees that the internet should never be regulated by any level of government (77%). Fraud
is the main concern relating to the internet worldwide, and respondents in Nigeria are more
likely than those in other surveyed countries, with the exception of Ghana and the United
Kingdom, to say this is their greatest worry (50%).

Asia Pacific

Australia

Australian respondents are among the most firmly convinced that internet access should be
a fundamental right, with 85 per cent agreeing that this is the case. While still regarding the
internet ds r oihfermatic asdts rsost valuabke aspdct, they are more likely
than average to value the ability to communicate and interact with other people.
Nevertheless, Australian web users are more sanguine than average about being able to
cope without the internet, with 38 per cent feeling they could not, compared to 44 per cent
worldwide. Social networking sites appear to be less popular in Australia than in other
countries, with just 40 per cent saying they enjoy spending time there. A majority of
Australians (53%) also disagrees that governments should have no role in regulating the
internet.

China

Chinese respondents strongly believe that internet access is their fundamental right (87%,
compared to 79% worldwide). Two-thirds of Chinese web users attach most value to the
internetés r ol e a&wellabove thed per cerd worldwide atecagelwho
feel this way. In this they are similar to South Korean users (72%). On the other hand,
Chinese web users are much less likely to use the internet for social networking, with only
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26 per cent agreeing that they enjoy using sites like Facebook or MySpace as compared
with 51 per cent on average. Similarly, Chinese users are less likely than others to agree the
internet is a good place to find a romantic partner (17% vs 30% on average). Still, web users
in China appear to be strongly dependent on the internet: only 35 per cent agree that they
could cope without it (as opposed to 55% worldwide). Although they are less likely to agree
that the internet should never be regulated by the government (40%), Chinese respondents
are much more likely than those elsewhere to cite state censorship as their main concern
related to the internet (29%).

India

Indian web users feel the internet is a safe place to express opinionsd 70 per cent agree this
is the case, a rate much higher than average (48%), and higher than in any other Asian
country surveyed. Indian web users, like those in Thailand, Indonesia, and the Philippines,
are enthusiastic users of social networking sites: 67 per cent of Indian respondents agree
they enjoy sites like Facebook or MySpace. As with internet users in Pakistan, those in India
have faith in the internet as a good place to find a romantic partner (59% agree as compared
to the average of only 30%). Indian users are less likely than average to say they are
dependent on the internet (69% agree they could cope without it), or to agree the internet is
a fundamental right (61%). On these aspects they are similar to their Pakistani neighbours.

Indonesia

The ability to connect with others is the most appreciated aspect of the internet among
Indonesian usersd 46 per cent, a larger proportion than in most other Asian countries, say
communication and interaction with others is what they value most. Consistent with this is
the above-average popularity of social networking in Indonesia: 85 per cent of Indonesian
web users say they enjoy using sites like Facebook or MySpace. In this, they resemble
users in the Philippines. Similarly, internet users in Indonesia, along with those in India,
Pakistan, and the Philippines, are more likely than average to agree the internet is a good
place to make romantic connections, and that it is a safe place to express opinions.
Indonesian users attribute less-than-average importance to the internet, are more likely to
say they could cope without it, and less likely to agree it is a fundamental right. While fraud
is the number one concern overall, Indonesians (44%) are more likely than other
nationalities, including other Asian groups, to cite this as their most pressing concern.

Japan

These findings suggest a strong dependence on the internet among Japanese users. Eighty-
four per cent say they could not cope without the internet, and 94 per cent agree it gives
them more freedomd higher proportions than for any of the other countries surveyed. They
also agree (95%) that the internet is a good place to learn.

Japanese web users are more likely than average to value the internet for finding
information (59%), but less likely than average to agree that the internet is a safe place to
express their opinions (34%). On these questions, Japanese respondents exhibit tendencies
similar to users in China, South Korea, and Thailand.

The threat the internet poses to privacy is the greatest worry for the Japanese public, with 33
per cent citing this aspect as causing them the most concern. By comparison, it is the third
most frequently cited concern on average among all the participating countries (20%).

Pakistan

Dependence on the internet appears to be less pronounced in Pakistan than elsewhere. Of
web users in this country, 79 per cent agree they could cope without the internet. In this they
are similar to Filipino users (also 79%). They are much less likely than average to agree the
internet has increased their freedom (55%), or that it is a fundamental right (46%).

Pakistani users, like those in the Philippines, are more likely than others to cite access to
music and films as the aspect they most value about the internetd 22 per cent do so,
compared to 12 per cent of the total sample.

As with Indian users, those in Pakistan are much more likely to agree that the internet is a
good place to find a romantic partner (60%) andd like their counterparts in India, Indonesia,
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and the Philippinesd Pakistani respondents find the internet to be a safe place for
expressing opinions (58% agree).

Philippines

The main internet-related concern among respondents in all countries surveyed is fraud
(32%), followed by violent and explicit content (27%). But the picture among Filipino
respondents differs dramatically, with 71 per cent citing violent and explicit content as their
main worry: this rate is much higher than in any other country surveyed.

Users in the Philippines are similar to those in Indonesia in citingthe 1 nt er net 0 s
for communicating and interacting with others as its most valued aspect (48%). They, like
Indonesians, are enthusiastic users of sites like Facebook or MySpace (88%), andd like
users in Pakistan, India and Indonesiad are more likely than average to agree that the
internet is a good place to meet potential romantic partners (42%), and that it is a safe place
to express opinions (65%). Along with internet users in Pakistan, those in the Philippines are
much more likely than others to agree that they could cope without the internet (79% vs the
overall average of 55%).

South Korea

South Korean users believe the internet is a good place to learn (94% agree). Like their
Chinese counterparts, they value it most highly as a source of information (72% cite this
aspect). South Korean web users are not keen on making romantic connections on the
internet: only 15 per cent agree it is a good place to do so. Chinese and Thai users are
similarly negative about this type of use.

South Korean users are the most clearly opposed to government regulation of the internetd
83 per cent agree it should never be regulatedd and they are more wary than users in most
other countries about expressing opinions online, with only 30 per cent agreeing it is safe to
do so.

They are the most likely to agree that internet access is a fundamental right (96%). Users in
China and Thailand express similar views on this last question. South Koreans are the most
likely to be concerned about loss of privacyd 41 per cent of the respondents cite this as their
main internet-related worry.

Thailand

While Thai web users believe very strongly that internet access should be a fundamental
right (91%), they emerge as somewhat more wary than average about expressing their
opinions onlined 58 per cent disagree that the internet is a safe place to do this, compared
to a little over two in five who agree (42%). In this, opinion in Thailand is closer to opinion in
Japan than to other Asian developing economies in the sample. Nevertheless, a higher
proportion than average (83%) agrees that the internet has increased their freedom. Social
networking sites are also more popular in Thailand than in many other countriesd two-thirds
of Thai web users say they enjoy spending their spare time on such sites. While fraud is the
main public concern relating to the internet across the 26 countries, violent and explicit
content is clearly the greatest worry for Thai respondents (42%).
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Most Valued Aspects of the Internet
Internet Users,* by Country, 2010
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| Could Cope without the Internet
Internet Users,* "Agree” vs "Disagree,” by Country, 2010
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The Internet Is a Safe Place to Express My Opinions
Internet Users,* "Agree” vs “Disagree,” by Country, 2010
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The Internet Should Never Be Regulated by Any
Level of Government Anywhere
Internet Users,* "Agree” vs "Disagree,” by Country, 2010
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Access to the Internet Should Be a Fundamental
Right of All People
"Agree” vs "Disagree,” by Country, 2010
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Aspects of the Internet Causing Most Concern
By Country, 2010

Violent and Threats State Extent of
I Frovd g explicit mw [ censorship | corporate
content privacy of content presence

Ush NN
Conad IECHNN  WNECNN

Central America

!

T
Mexico g7
Crie NN

0k
= ———
Germany T B [
ressio [ BB z
spoin TR O
fance [EEHEEE 24— EDDNER
I
Ghan: NN =2 D
———
Egypt 22 &7 3 63
Kenya
indonesia. Nl
PR
oo NN W
Japan 23 . 33 61
Pakistan E 2 19
South Korea
mailand ENRS 0 I EEO
philippines [IIEIT A
Chine. IER L ———

The white space 0 this chant represents “Other” and “DK/NA"
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Methodology
In total 27,973 citizens in Australia, Brazil, Canada, Chile, China, Costa Rica, Egypt, El

Salvador, France, Germany, Ghana, Guatemala, Honduras, India, Indonesia, Japan, Kenya,
Mexico, Nicaragua, Nigeria, Pakistan, Panama, the Philippines, Portugal, Russia, South
Korea, Spain, Thailand, Turkey, the United Kingdom, and the United States of America were
interviewed face-to-face or by telephone between November 30, 2009 and February 7,
2010. Polling was conducted for BBC World Service by GlobeScan and its research partners
in each country.

In Brazil, Chile, China, Costa Rica, Egypt, El Salvador, Guatemala, Honduras, Mexico,
Nicaragua, Panama, the Philippines, Thailand and Turkey urban samples were used.

The margin of error per country ranges from +/-2.1 to 6.9 per cent, 19 times out of 20.

Sample Size . Sample Survey Type of
Country (unweighted) Field dates frame | methodology [ sample
December 22,
Australia 1,034 2009 1 January 26, 18+ Telephone National
2010
. January 25, 20107 e 1
Brazil 507 February 7, 2010 18+ Face-to-face Urban
December 15,
Canada 1,022 20091 January 15, 18+ Telephone National
2010
December 26,
Chile 1,200 200971 January 7, 18+ Face-to-face Urban?
2010
China 1,000 December 17130, 18+ Telephone Urban?®
2009
Costa Rica 223 Decemz%%rglsl 20, 18+ Face-to-face Urban*
Egypt 1,015 December 201 31, 18+ Face-to-face | Urban®
2009
December 12,
El Salvador 200 20091 January 3, 18+ Face-to-face Urban®
2010
France 1,004 December 8i 14, 15+ Telephone National
2009
December 15,
Germany 1,006 20097 January 4, 16+ Telephone National
2010
Ghana 1,000 Decemzté)eé)r919| 31, 18+ Face-to-face | National
Guatemala 207 Decemzté)eé)r919| 23, 18+ Face-to-face Urban’
Honduras 205 December 171 22, 18+ Face-to-face Urban®
2009
December 20,
India 1,076 20091 January 9, 18+ Face-to-face | National
2010
Indonesia 1,000 Decemz%eorglm 21, 18+ Face-to-face | National
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Japan 1,788 Janua;r())/l%& 17, 20+ Face-to-face | National
Kenya 1,000 Decenzm(t))ggﬂ 14, 18+ Face-to-face | National
Mexico 1,000 December 27 12, 18+ Telephone Urban®
2009
December 31,
Nicaragua 201 2009 i January 4, 18+ Face-to-face | Urban'
2010
December 27,
Nigeria 1,000 20091 January 14, 18+ Face-to-face | National
2010
December 27,
Pakistan 2,162 2009 7 January 10, 18+ Face-to-face | National
2010
Panama 232 December 137 15, 18+ Face-to-face | Urban'!
2009
I December 8, 2009 12
Philippines 1,000 i January 9, 2010 18+ Face-to-face | Urban
Portugal 1,006 Janueérgl%)ol 26, 18+ Telephone National
Russia 1,027 December 127 21, 18+ Face-to-face | National
2009
South January 117 12, .
Korea 1,002 2010 19+ Telephone National
Spain 801 January 191 25, 18+ Telephone National
2010
Thailand 1,000 Januza(;}igl 21, 18+ Telephone | Urban®
Turkey 1,000 December 41 27, 15+ Face-to-face | Urban
2009
United December 8, 2009 ,
Kingdom 1,020 i January 15, 2010 18+ Telephone National
November 30 1
USA 1,035 December 29, 18+ Telephone National
2009

1 In Brazil the survey was conducted in Belo Horizonte, Brasilia, Curitiba, Florianopolis,
Goiania, Porto Alegre, Recife, Rio de Janeiro, Salvador, and S&o Paulo, representing 16%
of the total national adult population.

2 In Chile the survey was conducted in 80 cities, representing 63% of the national adult
population. The cities were located in the Aisén del General Carlos Ibafiez del Campo,
Antofagasta, Araucania, Arica y Parinacota, Atacama, Bio Bio, Coquimbo, Libertador
Bernardo OO6HiIiggins, Los Lagos, Los Ri os,
Santiago Metropolitan, Tarapacda, and Valparaiso regions.

3 In China the survey was conducted in Beijing, Beiliu, Chengdu, Dujiangyan, Fenyang,
Fuyang, Guangzhou, Hangzhou, Manzhouli, Quanzhou, Qujing, Shanghai, Shenyang,
Shuangcheng, Wuhan, Xidéan, Xining, and Zh
adult population.
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4 In Costa Rica the survey was conducted in Alajuela, Cartago, Heredia, Liberia, Limén,
Puntarenas, and San José, representing 13% of the total national adult population.

5 In Egypt the survey was conducted in Alexandria, Cairo, Giza, and Shoubra al-Khaima,
representing 22% of the total national adult population.

6 In El Salvador the survey was conducted in Cojutepeque, Coldn, San Miguel, San
Salvador, Santa Ana, Sonsonate, Usulutan, and Zacatecoluca, representing 15% of the total
national adult population.

7 In Guatemala the survey was conducted in Chimaltenango, Chiquimula, Coban, Escuintla,
Guatemala City, Huehuetenango, Jutiapa, Mazatenango, Puerto Barrios, Quetzaltenango,
and San Marcos, representing 14% of the total national adult population.

8 In Honduras the survey was conducted in Comayagua, Danli, El Progreso, La Ceiba, San
Pedro Sula, Santa Barbara, and Tegucigalpa, representing 26% of the total national adult
population.

9 In Mexico the survey was conducted in the 16 largest cities and media market regions,
constituting 40% of the national adult population and 80% of the residential telephone land
lines.

10 In Nicaragua the survey was conducted in Leén, Managua, Masaya, and Matagalpa,
representing 23% of the total national adult population.

11 In Panama the survey was conducted in Aguadulce, Almirante, Boquete, Bugaba,
Changuinola, Chitré, Colén, David, Las Tablas, Nata, Panama, and Santiago, representing
22% of the total national adult population.

12 In the Philippines the survey was conducted in the National Capital Region, representing
27% of the total urban adult population.

13 In Thailand the survey was conducted in Bangkok, Chiang Mai, Chon Buri, Khon Kaen,
Lampang, Nakhon Pathom, Nakhom Ratchasima, Nakhon Si Thammarat, Nonthaburi,
Pathum Thani, Rayong, Samut Prakan, and Songkhla, representing 13% of the total national
adult population.

14 In Turkey the survey was conducted in Adana, Ankara, Antalya, Bursa, Diyarbakir,

Erzurum, Istanbul, 1zmir, Konya, Samsun, and Zonguldak, representing 53% of the total
urban adult population.
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Question Wording

M2. Have you personally used the internet or E-malil in the past six months? READ
01 Yes

02 No

VOLUNTEERED (DO NOT READ)
99 DK/NA

M3. How many hours do you estimate that you spend online each week for non-work
purposes? RECORD ACTUAL NUMBER

M4. Which one of the following aspects of the internet do you most value? READ

01 Communicationsd interacting/communicating with people

02 Entertainmentd accessing music/films etc

03 Informationd finding information of all sorts

04 Consumerd locating, researching and buying products and services

05 Creativityd creating and sharing content on the internet to express my talents and
personality

VOLUNTEERED (DO NOT READ)
97 Other (Specify)
99 DK/NA

M5. To what extent do you agr eeATORRERs agr
a. | could cope without the internet

01 Strongly agree

02 Somewhat agree
03 Somewhat disagree
04 Strongly disagree

VOLUNTEERED (DO NOT READ)
99 DK/NA

b. The internet gives me greater freedom

c. The internet is a safe place to express my opinions

d. | enjoy spending my spare time on social networking sites [like Facebook or MySpace]
e. The internet is a good place to learn

f. The internet is a good place to find a boyfriend or girlfriend

g. The internet should never be regulated by any level of government anywhere

h. Access to the internet should be a fundamental right of all people

M6. Which one of the following aspects of the internet causes you the most concern? READ
01 Fraud

02 Violent and explicit content

03 Threats to privacy

04 State censorship of content

05 Extent of corporate presence

VOLUNTEERED (DO NOT READ)

97 Other (Specify)
99 DKNA
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Research Partners

Country Research Institute Location Contact
Oliver Martin
Australia GlobeScan Toronto oliver.martin@globescan.com
+1 416 969 3073
Fabian Echegaray
Brazil Market Analysis Florianopolis fabian@marketanalysis.com.br
+55 48 3234 8573
Oliver Martin
Canada GlobeScan Toronto oliver.martin@globescan.com
+1 416 969 3073
Central . . . Marig Altamar.
America Dichter & Neira Panama City maltamar@dichter-neira.com
+507 236 4000
Marta Lagos
Chile Mori Chile Santiago mori4@morichile.cl/mlagos@maorichile.cl
+56 2 334 4544
Oliver Martin
China GlobeScan Toronto oliver.martin@globescan.com
+1 416 969 3073
Mohamed Al Gendy
Egypt Attitude Research Cairo mgendy@attitude-eg.com
+20 2 2271 1262
. Christian de Thieulloy
France Efficience 3 Ps;:zir?gd christian.t@efficience3.com
+33 1 4316 5442
Bernhard Rieder
Germany Ri*QUESTA GmbH Teningen riguesta.rieder@t-online.de
+49 7641 93 43 36
Razaaque Animashaun
Ghana Buzlgﬁss; :ir:]tgrélltélve Accra info@bigghana.com
+233 21 783140/ 233 21 782892
Yashwant Deshmukh
India Team CVoter Noida yashwant@teamcvoter.com
+91 11 65791638 /91 12 04247135
Irma Malibari
Indonesia DEKA Marketing Jakarta irma.malibari@deka-research.co.id
Research
+62 21 723 6901
Ikuko Higuchi
Japan The Yomiuri Shimbun Tokyo higu1084 @yomiuri.com
+81 3 3217 1963
Jeremy Mwololo
Kenya ReS(_aarch F.’at.h Nairobi jeremy.mwololo@rpa.co.ke
Associates Limited
+254 20 2734770
Daniel M. Lund
Mexico The Mund Group Mexico City dlund@mundgroup.com
+52 55 5584 3020/2470
S Market Trends Michael UmogL_m
Nigeria Research International Lagos m.umogun@research-intng.com
+234 1 791 7987
ljaz Shafi Gilani
Pakistan Gallup Pakistan Islamabad isb@gallup.com.pk
+92 51 2655630
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M&S-Sigma Dos

Toffee A. Nava

Philippines Philippines, Inc. Makati City kanava@ms-sigmados.com
+63 2 8172780
Sandrine Lage
Portugal Sperantia Queijas slage@sperantia.pt
+351 214 177 418
CESSI Institute for Vladimir Andreenkov
Russia Comparative Social Moscow vladimir.andreenkov@cessi.ru
Research +7 495 650 55 18
Han-wool Jeong
Eg:gg East Asia Institute Seoul hwjeong@eai.or.kr
+82 2 2277 1683
Gines Garrido
Spain Sigma Dos Int. Madrid petrana@sigmados.com
+34 91 360 0474
Sukit Tanskul
Thailand Custom Asia CO.Ltd Bangkok sukit@c-asia.com
+66 2 649 9799
B¢l ent Gegndoj m
Turkey Yontem Research & Istanbul info@yontemresearch.com
Consultancy mehmet.aktulga@yontemresearch.com
+90 212 278 1219
) Sam Mountford
F’”'ted GlobeScan London sam.mountford@globescan.com
Kingdom
+ 44 20 7253 1447
Oliver Martin
USA GlobeScan Toronto oliver.martin@globescan.com

+1 416 969 3073
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